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Creating Value

More than half of the surveyed
enterprise value worldwide are
intangible assets.

Brand Finance 2018
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Source: http://www.theaccountant-online.com/news/intangible-assets-value-blind-spot-for-investors-and-company-boards-4556845
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Creating Value

Leaders Own 5 Fundamental Questions
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Creating Value

Value Domains
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Creating Value
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